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9.1  Introduction

TOURISM HAS BEEN A BOOMING INDUSTRY IN SOUTH AFRICA in recent years, 
with the total impact (both direct and indirect) of the tourism industry contribut-
ing around R203 Billion (US$26 Billion) to the South African economy (7.7% 

Gross Domestic Product) each year and employing approximately 869,000 people 
(WTTC, 2010). 

Sustainable tourism is also enjoying a constant and steady growth in popularity 
as more and more people wise up to its value. By supporting establishments that 
prioritise the reduction of environmental impact, the public is able to encourage the 
tourist industry’s efforts to reduce energy, water and material consumption, minimis-
ing negative impacts on biodiversity, and to enhance respect for and provide benefits 
to destination cultures and local communities. “Responsible tourism development” 
has been highlighted by the South African Government (DEAT, 1996) for its enor-
mous potential to create jobs, alleviate poverty, stimulate black economic empower-
ment (BEE) and promote the development of small, medium and micro enterprises 

Durban’s beachfront.

TOURIST VOLUME A total of 309,554 foreign tourists arrived in South Africa for the primary purpose of attending the 
2010 FIFA World Cup™
•	 Africa land markets accounted for 32% of total foreign tourists, followed by Europe with 24% and 

Central and South America with 13%

TOURIST SPEND The	total	expenditure	in	South	Africa	by	tourists	who	came	specifically	for	the	2010	Fifa	World	
Cup™ was R3,64 billion
•	 Europeans spent the most in South Africa during this period
•	 Most tourists spent their money on shopping, followed by accommodation and food & beverages

LENGTH OF STAY Average length of stay by these tourists was 10.3 nights
•	 Tourists from Australia and North America stayed in South Africa for the longest duration

GEOGRAPHIC SPREAD Gauteng, Western Cape and KwaZulu-Natal were the most visited provinces during the 2010 FIFA 
World Cup™ with more than 80,000 tourists visiting each of these provinces

BRAND AWARENESS Total awareness of South Africa as a leisure destination increased by 9% following the event
The intention to visit South Africa in the short term increased by 35% following the event

IMPACT OF THE WORLD CUP ON SA TOURISM (SOURCE: SAT: 2010)fast facts
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(SMMEs). Sustainable tourism, therefore, is not only about being ‘environmentally 
friendly’, but also focuses on local development and social justice. The field has 
linkages into the other themes and cross-cutting issues that comprise the National 
Greening Framework. For example, it has been estimated that an additional 309,554 
tourists entered the country as a result of the World Cup (Table 21), resulting in a sig-
nificant increase in carbon emissions, particularly due to international travel. In terms 
of the projected estimates for the carbon footprint for the 2010 event (DEAT, 2009), 
accommodation was the second largest contributor to carbon emissions, second to 
international and intercity travel.  

In a strategic departure from usual FIFA protocol, group stage games were not lim-
ited to one geographical area. This allowed for maximum exposure of all Host Cities 
to high profile games, fairly distributing the tourism-related opportunities associated 
with them. However, this also meant that with the massive influx of visitors into South 
Africa, all local Host City municipalities faced the challenge of supplying high quality 
accommodation while minimising the environmental footprint of the event.

National Greening targets for sustainable tourism at the World Cup were aligned 
with South Africa’s Responsible Tourism Guideline’s (DEAT, 2002) and a growing rec-
ognition of the need to further integrate sustainability principles into the mainstream 
tourism sector in South Africa. As the bulk of tourism facilities are run by the private 
sector it was envisaged that the ‘sustainable tourism’ component of a National 
Greening programme would be driven largely by the private sector, with the public 
sector playing a facilitation role in promoting consistent standards throughout the 
industry and in promoting its commitment to greening practices. 

There is a dedicated core of sustainable tourism proponents both within the public 
and private sector in the country. Consequently, South Africa has been a player in 
the global market for sustainable tourism for a number of years, with various private 
sector accreditation schemes in place, including the Heritage Environmental Rat-
ing Scheme, GreenStaySA in the Western Cape and Fairtrade Tourism South Africa 
(FTTSA). FTTSA, a non-profit organization that promotes sustainable tourism develop-
ment, is particularly notable for being the world’s first (and currently only) Fair Trade 
certification programme for tourism, while GreenStaySA is a true World Cup legacy 
project. 

Despite the emergence of these innovative schemes, sustainable tourism has 
remained outside the mainstream of the South African tourism sector with no unified 
standard nationally. In the years preceding the World Cup, the South African Depart-
ment of Environment and Tourism sought to formalise national standards for sustain-
able tourism with the release of the National Minimum Environmental Standard for 
Responsible Tourism (NMSRT) in November 2009. NMSRT aims first and foremost to 
establish a common understanding of responsible tourism for both consumers and 
service providers. Secondly, the NMSRT aims to harmonise the different sets of crite-
ria currently used for certifying the sustainability of tourism businesses. Through this 
system, an oversight authority will award a seal of accreditation to tourism certifica-
tion agencies, indicating in turn that these agencies are considered competent to of-
fer sustainability certification schemes to the tourism sector. The system is expected 
to be officially launched in 2011.

North America
Central & South 

America
Europe Africa Land Africa Air Asia Australia Middle East

US 
30,175

Brazil 
14,815

UK 
22,802

Mozambique 
24,483

Nigeria 
4,324

China 
6,760

Australia 
12,210

Isreal 
2,977

Canada 
3,654

Mexico 
9,680

Netherlands 
8,741

Swaziland 
19,593

Ghana 
3,578

Japan 
4,614

New Zealand 
1,636

Saudi Arabia 
311

Argentina 
8,757

Germany 
8,596

Botswana 
16,387

Kenya 
2,089

India 
3,086

Lebanon 
261

Chile 
4,174

France 
6,747

Lesotho 
12,733

Algeria 
1,941

Philippines 
2,102

Kuwait 
198

Uruguay 
1,359

Portugal 
5,348

Zimbabwe 
10,351

Mauritius 
1,410

Korea Rep. 
2,040

Cyprus 
156

TABLE 21.  WORLD CUP-RELATED TOURIST NUMBER BREAKDOWN BY REGION (SOURCE: SAT,2010)

SUSTAINABLE  TOUR-
ISM, THEREFORE, IS NOT 
ONLY ABOUT BEING 
‘ENVIRONMENTALLY 
FRIENDLY’, BUT ALSO 
FOCUSES ON LOCAL 
DEVELOPMENT AND 
SOCIAL JUSTICE
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9.2  Actions taken

FOR MANY HOST CITIES, attracting World Cup visitors (during tough economic 
conditions) was the objective of their tourism strategies, rather than sustainable 
tourism per se. While some Host Cities undertook focused sustainable tourism 

programmes, and organised initiatives such as capacity building workshops, a large pro-
portion of them put the emphasis on marketing and communicating their existing tourist 
attractions, often concentrating on natural and traditional cultural attractions. Provincial 
reports to the Tourism Cluster in August 2010 confirmed that KwaZulu-Natal, North 
West, Eastern Cape and Mpumalanga were successful in attracting visitors to sites and 
amenities other than soccer games: Kruger Park, for instance, saw a 26% increase in 
visitor numbers over the tournament period (TCC, 2010). The following section outlines 
some of the initiatives undertaken in the nine FIFA World Cup™ Host cities.

CITY OF CAPE TOWN – PUTTING ITSELF ON THE MAP
The City of Cape Town recognised and responded to the potential for sustainable 
tourism initiatives to deliver results early on in the preparations for the 2010 FIFA 
World Cup™. This leadership role was perhaps due to the city’s status as the ‘tourism  
capital’ of South Africa. 

HIGHLIGHTS OF SOUTH AFRICA’S NATIONAL MINIMUM ENVIRON-
MENTAL STANDARD FOR ENVIRONMENTAL TOURISM (NDT, 2009)

The NMSRT consists of 39 criteria divided into the four categories below. In order 
to	be	accredited	by	the	Tourism	Grading	Council	of	SA	(TGCSA),	the	certifica-
tion criteria of all the standards in each of the four categories of standards must be 
reflected.

Sustainable operations and management:
•	 Employ a suitable long-term sustainability management system.
•	 Facilitate staff awareness and training on the organisation’s Responsible Tourism 

policy.
•	 Design and Construct Infrastructure sensitively according to natural or cultural 

heritage surroundings in siting, design, impact assessment, and land rights and 
acquisition and use locally appropriate principles of sustainable construction.

Economic:
•	 Employ people from the local area, with a particular emphasis on historically 

disadvantaged groups (black people and women), including in management 
positions.

•	 Purchase of local and fair trade services and goods, where available, and set 
targets for improvement.

Social and cultural:
•	 Contribute to the protection of local historical, archaeological, culturally, and 

spiritually important sites located on their properties.
•	 Provide a ‘Code of Behaviour’ for visits to local cultural, historical and religious 

sites or communities that has been developed in conjunction with the affected 
communities.

•	 Demonstrate support for community development initiatives in consultation 
with affected communities.

Environmental:
•	 Measure energy and water consumption and adopt measures to decrease 

overall consumption.
•	 Implement and manage actions to reduce greenhouse gas emissions associated 

with operations.
•	 Employ a responsible purchasing policy and avoid usage of harmful substances.
•	 Provide environmental information for visitors so they reduce their impact on 

natural resources.
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In November 2007 Cape Town held its first Responsible Tourism workshop and 
during March 2008 held the ‘Painting the Town Green Workshop’, which sought to 
persuade visitors and residents alike to adopt more sustainable lifestyles. Cape Town 
also published a green map of the city and surrounding areas, available in hard copy 
and on the internet. The green map is based on the Open Green Map System (www.
greenmap.org), thereby benefiting from Greenmap.org’s resources and mapping 
technologies. Cape Town has joined over 350 ‘Green Map’ cities in 50 countries on 
the Greenmap.org website (CoCT, 2009).

The primary objective of the Cape Town Green Map was to inform Capetonians and 
visitors of opportunities to experience and support Cape Town’s wealth of natural 
resources and sustainable green living options. The green map provides a fresh view 
of the city’s environment and showcases tourist hot spots and locations of ecologi-
cally sensitive areas and activities in and around Cape Town. Included in the map are 
nature reserves, ecotourism sites, organic and farmers’ markets, recycling drop-off 
centres, etc. The map creates an incentive to the City’s commercial sector to become 
more environmentally aware and adopt green and/or sustainable practices and oper-
ating procedures.

The Cape Town green map is available in both a printed and an online interactive 
version on www.capetowngreenmap.co.za. 

GREENSTAYSA
Arguably the most significant accomplishment under the  
sustainable tourism banner in Cape Town was the launch  
of the GreenStaySA rating for accommodation establish - 
ments. Although conceived as a national scheme, it was  
championed by Cape Town’s Green Goal campaign with  
partner funding from the British High Commission and  
United Kingdom Department for Environment, Food and  
Rural Affairs (DEFRA), to facilitate the implementation of a  
sustainable tourism rating scheme.
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THE GREAT GREEN OUTDOORS
As one of the few cities in the world with a national park and two 
World Heritage Sites (Table Mountain National Park and Robben 
Island) contained within its boundaries, Cape Town is surrounded 
by incredible outdoor options. The ‘Mother City’ is also located 
in a “Biodiversity Hotspot”, the Cape Floristic Region, and is 
recognised globally for its extraordinarily rich, diverse and unique 
fauna and flora. The city offers many ways to experience the 
great green outdoors.

This printed Green Map presents a selection of options –  
for a more complete listing, further information and current 
news and updates please visit www.capetowngreenmap.co.za

CAPE TOWN Live it! Love it! GREENER!
www.capetown.travel/2010

Find out more about Cape Town’s commitment to 
implementing Green Goal 2010, a programme aimed 
at making the 2010 FIFA World Cup™ event as 
environmentally friendly as possible. The action plan 
includes 41 projects relating to energy, waste, water, 
transport, hospitality and sustainable lifestyles. www.capetown.travel

publishers of special 
interest maps

It is a legacy project that will continue post 2010 as an invaluable source 
of green information for visitors, residents and businesses. The map 
encourages  people to live more sustainably and to make “greener” 
lifestyle choices. All sites are listed free and are selected from  
www.capetowngreenmap.co.za. 
If you meet the criteria, please submit your information online and stand the 
chance of being featured on the website and in future print editions.

VISIT, ENJOY & SCORE YOUR OWN GREEN 
GOALS BY LEAVING A LIGHTER FOOTPRINT

The Cape Town Green Map is 
a project of Host City Cape 
Town Green Goal 2010, the 
environmental programme for 
the 2010  FIFA World Cup™. 

The Cape Town Green Map is part of Green Map 
System’s global community of local green maps 
and powered online by the Open Green Map 
mapping platform.

With unique global icons and adaptable tools, Green 
Map System has engaged over 600 communities 
in 55 countries in mapping green living, nature and 
cultural resources since 1995. Green Maps chart a 
sustainable future! 

Visit www.greenmap.org for more information.

Icons © Green Map 
System, Inc. 2009. All rights 
reserved. Green Map® is 
a registered trademark and 
used with permission.

Sponsor of SAPPI Triple Green paper, an 
environmentally-friendly paper stock made 

from chlorine-free sugar cane fibre, to support 
sustainable afforestation in SA. 

Host City Green Goal Contributor

www.capetowngreenmap.co.za

Use the Cape town Green Map to Make Greener 
lifestyle ChoiCes anD experienCe the Mother City’s  

wealth of sUstainable resoUrCes

2ND EDITION

CITY OF 
CAPE TOWN

R304

R304

R312

R302

For more information on the  
City’s Parks and Gardens visit 
www.capetown.gov.za/en/parks

For a complete list and details  
of the City’s nature reserves:  
www.capetown.gov.za/environment

CITY NATURE RESERVES PARKS & GARDENS

Rondevlei Nature Reserve

            
A bird sanctuary and home to Cape 
Town’s resident hippo population. 
Cnr of Perth Rd and Fisherman’s Walk, 
Grassy Park
T 021 706 2404  
E rondevleinaturereserve@capetown.gov.za
www.rondevlei.co.za

Zandvlei Estuary Nature 
Reserve

                             
A large estuary on the False Bay 
coastline.
Coniston Ave, Marina Da Gama
T 021 701 7542 
E zandvlei.naturereserve@capetown.gov.za

Zeekoevlei Nature Reserve

                  
The largest inland water body in the 
city and a popular picnicking, sailing 
and fishing spot. 

Zeekoevlei Rd, Pelican Park
T 021 706 2404
E zeekoevleinature.reserve@capetown.gov.za

Lower Silvermine River 
Wetlands (Public Open Space)

                           
Small fynbos marshland is an 
important breeding site for the 
endangered Western Leopard Toad.
Off Main Rd, between Clovelly 
and Fish Hoek

Mamre Nature Garden
 

Rich in biodiversity and with an 
interesting cultural history. 
Main Rd, Mamre. 
By prior arrangement only
T 021 577 5000/2/3/4
E witzandsnature.reserve@capetown.gov.za

Witzands Aquifer 
Conservation Area

                   
Protecting the Atlantis aquifer, the 
main water supply for Atlantis, Mamre 
and Pella communities.
Dassenberg Dr, Atlantis
T 021 577 5000/2/3/4 
E witzandsnature.reserve@capetown.gov.za

Blaauwberg Conservation 
Area

 
Visit the only viewpoint in the world 
from which you can see two proclaimed 
World Heritage Sites.
Otto du Plessis Dr, Bloubergstrand
T 021 554 0957
E bca@capetown.gov.za 
www.bca.org.za

Rietvlei Wetland Reserve
 

A birders’ paradise!
Grey Ave, Table View

T 021 557 5509 
E rietvlei.wetlandreserve@capetown.gov.za
www.friendsofrietvlei.co.za

Intaka Island 

 
A unique example of conservation and 
private property development. 
6 Park Lane, Century City

T 021 552 6889
E alanl@ccpoa.co.za
www.intaka.co.za

Tygerberg Nature Reserve
 

Magnificent 360° views of the City.
Main gate: Totius St, Welgemoed.
T 021 913 5695 
E tygerberg.naturereserve@capetown.gov.za

Durbanville Nature Reserve
 

View critically endangered Swartland 
shale renosterveld and Cape Flats 
sand fynbos.

Racecourse Rd, Durbanville
T 021 970 3097 
E durbanville.naturereserve@capetown.gov.za

Helderberg Nature Reserve
 

Favourites with children are tame 
bontebok and large leopard tortoises. 
Boasts a museum, shop and an 
indigenous nursery.
Verster Ave, Somerset West

T 021 851 6982  

E helderbergnature.reserve@capetown.gov.za

Kogelberg Nature Reserve 
 

One of the most scenic coastal 
routes skirts the large Kogelberg 
Nature Reserve.
Gordon’s Bay - 8km along the R44
T 021 856 5605
E kogelberg.naturereserve@capetown.gov.za

Cape Town has one of the 
highest densities of threatened 
species in any metropolitan 
area on earth. The City of 
Cape Town’s nature reserves 
and conservation areas 
are conserving critically 
endangered ecosystems. 
This globally important 
biodiversity is a valuable part 
of our heritage and also 
plays an important role 
in underpinning a healthy 
and sustainable urban 
environment.

For the complete list and information 
on the City’s more than 30 nature reserves 
visit: www.capetown.gov.za/environment
You can also download the City of Cape 
Town Nature Reserves booklet.

Table Mountain 
Aerial Cableway

For information and access times visit:
www.sanparks.org 
T 021 701 8692  

Table Mountain (TMNP)

 
This is a mountain of many moods 
offering hikers and climbers a range of 
routes that vary from strolls to rigorous 
hikes and climbs.

Table Mountain Aerial 
Cableway 

 
Travel to the summit of Table Mountain 
in less than 10 minutes, enjoying 360° 
views of Cape Town.
Lower Station, Tafelberg Rd, Cape Town
T 021 424 8181
E info@tablemountain.net
www.tablemountain.net

Lions Head (TMNP)

 
A short, but steep, popular hike that 
offers great views of the Atlantic 
seaboard, the city and 
Table Mountain.

Signal Hill (TMNP)

 
It is from here that the noon day 
gun marks 12:00 in Cape Town 
(except Sundays).

Kirstenbosch National 
Botanical Garden (SANBI)

 
World-renowned for showcasing 
the beauty and diversity of the 
Cape flora. 
Rhodes Dr, Newlands 
T 021 799 8783  
E info@sanbi.org   www.sanbi.org

Tokai Arboretum (TMNP)

 
Walk or ride your mountain bike in the 
adjacent plantations of this peaceful 
setting, or use it as the starting point 
for a longer hike up 
to Elephant’s Eye cave.
Left off Tokai Rd at the Tokai 
Manor House

Silvermine (TMNP)

 
Beautiful, sandstone fynbos 
landscapes. Hiking, dog walking and 
mountain biking.

Boulders Beach (TMNP)

 
World famous for its thriving colony 
of African Penguins.

Cape of Good Hope (TMNP)    
 

Discover the most south-western 
point of the African continent!

CITY SHARK SPOTTERS PROGRAMME

WASTE & 
RECYCLING

Kirstenbosch National Botanical Garden  A GREEN flag means visibility for the 
spotters is good, and no sharks have 
been seen.
  A BLACK flag means visibility for the 
spotters is poor, but no sharks have 
been seen.
  A RED flag means a shark has been 
seen recently, but is no longer visible 
to the spotters.
  A WHITE flag with a BLACK 
SHARK, along with a loud siren, 
means a shark has been sighted, 
and bathers should leave the 
water immediately.

Important: No flag means 
that shark spotters 
are not on duty

7 days a week 8am to 6pm
Muizenberg corner• 
St James beach• 
Fish Hoek• 
Noordhoek (The Hoek)• 

Check website for additional 
beaches and times of year that 
spotters are on duty.
www.sharkspotters.org.za
T 021 480 7700

FRIENDS OF 
NATURE
Many City nature reserves and public 
open spaces listed on the map have 
“Friends” groups affiliated to the Wildlife 
and Environment Society of SA (WESSA) 
and consist of community members who 
have banded together to conserve, 
promote and raise funds for a specific 
natural area. 
View details of these groups and their 
websites at www.wessa.org.za

Maynardville Park 
 

Provides recreational and cultural 
opportunities to all. 
Cnr of Church and Wolfe Sts, Wynberg
T 021 762 9180/1/2

Wynberg Park
 

The spring of the Krakeelwater River 
begins here. See vestiges of the 
silver trees, which were once 
prevalent in the area. 
Cnr of Klaasens and Trovato Link Rds, Wynberg

Durbanville Rose Garden
                                                 

For the rose fanatics! 
Durban Rd, Durbanville
T 021 970 3129

The Company’s Garden
 

A green jewel in the heart of a 
bustling metropolis that is the 
remaining half of the Dutch vegetable 
garden planted in the 1650’s and 
overlaid by a later Victorian 
‘romantic garden’.
Queen Victoria St, Cape Town 
T 021 400 2521

Arderne Gardens
 

One of the richest collections 
of exotic trees and shrubs in 
South Africa. 
Main Rd, Claremont
T 021 689 8102/3
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Camps Bay Beach

BLUE FLAG BEACHES

•Camps Bay 
•Clifton 4th Beach
•Muizenberg Beach
•Strandfontein
•Mnandi

• Bikini Beach (Gordan Bay) 
For more beach info, 
download this book at 
www.capetown.gov.za/environment

For more info on the International 
Blue Flag Beach Initiative go to 
www.blueflag.org

Company Gardens

Cape Point

Boulders Beach

TABLE MOUNTAIN NATIONAL 
PARK (TMNP)

14

GREEN ON 
YOUR CELL

Use your Internet-enabled 
mobile phone to find what 

is green near you: 
Search on your suburb, 
followed by Cape Town. 

Example: Tokai, Cape Town

 @  
www.greenmap.org

journey to sustainable living
www.urbansprout.co.za

Bird and Wildlife Watching

Wildlife HabitatGarden

Indigenous Plants

FairtradeEco Agriculture

Social Enterprise

Re use

Museum

KEY

Park/ Recreation Area

Nature Reserve

WetlandsCoastal Habitat Ecotourism Resource

Organic/Local Food Green BuildingEco-tour/Nature Walk Wildlife Centre

Cultural Performance

Child-friendlyScenic Vista

Healthy DiningEco-Products

Eco Information

Environmental Education

Farmers/Local Market Recycle

Wheelchair Friendly

Green Store

Community Garden

Sustainable LivingNature Culture And Society

Alternative fuel

Bicycle

 Nature Reserves & Parks      Southern Line Tourism Route 

 Visitor info centre            Railway       Blue flag beaches

Use WWF's South African Sustainable 
Seafood Initiative (SASSI) FishMS 
service to find which fish species 
make for the greenest seafood 
choices. SMS the name of the fish 
you wish to query to 079 499 8795 

BEACHES

www.mapsinfo.co.za

Waste minimisation is a key 
focus of the City of Cape Town. 
Drop-off facilities help citizens 
practice ‘reduce, reuse and 
recycle’ principles. All it takes 
is a new mindset - think twice. 
Separation at source is the key. 
Many City of Cape Town drop-
off facilities accept the following 
waste items: Garden waste, 
motor oil, cans and metal, 
paper, cardboard, glass, plastic, 
builder’s rubble, e-waste and 
polystyrene. Specific recyclables 
accepted vary per site.

For a downloadable map of the 
City of Cape Town’s drop-off 
facilities and details of the 
City’s ‘Think Twice’ recycling 
collection programme, and private 
recycling services, visit: www.
capetowngreenmap.co.za/recycling

TRANSPORT
City Transport Guide
Available at all Cape Town Tourism Visitor Information Centres.
For enquiries and information Dial 0800 65 64 63

Dial-a-Ride
 

A service for the disabled is available 
to visitors and residents. Register 
first by phoning the call center 
or email
E Transport.Info@capetown.gov.za

City Sightseeing
 

Visit Cape Town’s attractions on a 
topless, hop-on hop-off, low carbon 
emission bus. A fleet of EURO 2 or 
more-compliant buses are run with 
a strong focus on the sparing use of 
natural resources. 
T 021 511 6000  
www.citysightseeing.co.za

The Green Cab 
 

Join the green drive with this low 
carbon service using Liquefied 
Petroleum Gas vehicles to reduce its 
carbon footprint. Affordable, reliable 
and safe transfers 
and tours.
T 0861thegreencab / 086 184 3473 
E info@thegreencab.co.za 
www.thegreencab.co.za

Cyclecabs 
 

Pedal-powered cabs provide 
transport for tourists and locals in 
central Cape Town and surrounds. 
Dedicated to employment creation 
and promotion of entrepreneurs. 

T 0861 745 547 / 072 907 7333 
www.cyclecabs.co.za

Bike & Saddle
 

Rent a quality bicycle or book a 
signature guided city cycle rides.  
Burn carbs, not carbon! 
Cape Grace Hotel, V&A Waterfront  
T 021 813 6433 
E trips@bikeandsaddle.com 
www.bikeandsaddle.com 
1.  Ocean View: Mouille Point - Sea Point 

Promenade - Camps Bay -  
V&A Waterfront (Blue Trai)

2.  Football view: Cape Town Stadium, 
Urban Park and The Fan Walk. 
(Green Trail)

3.  Sky View: Kloofnek - Signal Hill -  
Lions Head - Bo-Kaap. (White Trail)

4.  The Bay View: Foreshore - Table Bay 
- Bloubergstrand Beach -Blue Peter 
Restaurant (Yellow Trail) 

By Bike 
 

Rent a bicycle and helmet at 
one location, ride it and drop it 
off at any base in their 
ever-expanding network.
E reservations@bybike.co.za 

www.bybike.co.za

Southern Line  
Tourism Route   
An affordable daily train pass gives 
you access to attractions at seven 
stations along the scenic rail route 
through the southern suburbs and 
along rugged coastline. 

Cape Town, Observatory, 
Newlands, Muizenberg, 
Kalk Bay, Fish Hoek and 
Simon’s Town Stations 
www.capemetrorail.co.za
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World-renowned for showcasing
the beauty and diversity of the
Cape flora. 
Rhodes Dr, Newlands 
T 021 799 8783  
E info@sanbi.org   www.sanbi.org

Bikini Beach (Gordan Bay)

Rietvlei Wetland Reserve

13

The Cape Town Green Map – directing tourists 
to Cape Town’s greenest hotspots.
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Out of a total 8,457 establishments certified with a star 
rating from the Tourism Grading Council of South Africa, only 
a very small proportion (less than 500) are currently certi-

fied by responsible tourism schemes. Although the low 
level of uptake by tourism enterprises in South 

Africa is not unusual when compared to 
global experience, it is an indication 

that responsible tourism certifica-
tion is not yet mainstreamed 
in South Africa. GreenStaySA 
emerged out of a pilot project 
run in 2004 under the Clean-
er Production programme of 
the Western Cape DEA&DP, 
in which nine accommodation 

establishments participating in 
a pilot project were audited for 

energy and water consumption, as 
well as waste management. Three 

Western Cape Hotels were GreenStaySA 
certified by the start of the 2010 FIFA 

World Cup™, including the Hollow on the 
Square Green Annex in Cape Town, the Eendracht 

Hotel in Stellenbosch and Fancourt Resort in George, with the intention to roll out on 
a wider scale in the months and years following the 2010 event. 

The GreenStaySA rating system focuses on environmental criteria only. All accom-
modation establishments, however small, can use the online GreenStaySA tools and 
resources in order to improve their environmental footprint. The tools and resources 
that have been developed include a self-assessment tool to assess current environ-
mental performance, and a technical manual to assist accommodation establish-
ments in the implementation of environmental interventions.

HOSTING A RESPONSIBLE EVENT
Responsible tourism training workshops were convened in Cape Town in late 2009 
by the DEA&DP and GreenStaySA. GreenStaySA have been working with the DEA, 
Tourism Grading Council of South Africa, Indalo Yethu, and Fair Trade in Tourism 
South Africa to develop and implement a national standard for responsible tourism 
and an accreditation system for certification agencies in South Africa (CoCT, 2009), 
as discussed above. 

Cape Town’s Responsible Tourism roll-out included a range of awareness-raising 
products and training sessions, including a published code for responsible conduct 
and a “Responsible Traveller Tips” guide on how to behave responsibly towards com-
munities and the environment in South Africa. To build on the legacy outcomes of the 
FIFA World Cup™, the city scheduled a workshop series on Responsible Tourism for 
Business over the duration of the event and in the months following. 

Cape Town noted the imperative not to lose momentum, to support the legacy of 
2010 greening and prepare the tourism industry for the challenge of building a sus-
tainable destination (CoCT, 2010). The city also published the Smart Events Guide 
to greening events, which was aimed at venue managers amongst other key event 
role-players. 

NELSON MANDELA BAY
To augment its competitive advantage as a tourism destination, Nelson Mandela Bay 
rolled out a number of sustainable tourism ventures. Among these was a programme 
that trained 30 tourism ambassadors, tourist guides and museum staff members as 
cultural and heritage guides. The municipality also facilitated an innovative pro-
gramme, part of the SA Host Tourism Enterprise Program, to train bed and breakfast 
owners, tour guides, tour operators, caterers, travel agents, events coordinators, tav-
erners, local tourism organisation (LTO) members, community members and tourism 
officials on sustainable tourism. Additional workshops on sustainable tourism were 
run with some 40 SMMEs. 

South African wirework – made from recycled 
materials. 

 A PARTICULARLY  
INTERESTING ASPECT  

OF [RUSTENBURG’S]  
ACCOMMODATION  

ARRANGEMENTS WAS 
THE SELECTION AND 

PROFILING OF ‘HOME-
STAYS’, AND A BUDGET 

ALLOCATION TO  
SUPPORT FLEA MARKET-

BASED SMALL AND 
MEDIUM SIZED  

ENTERPRISES
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JOHANNESBURG AND TSHWANE
It was estimated that over a million people visited the City of Johannesburg over the 
June-July period. This staggering number is a result of its being the anchor Host City 
for the tournament and its close proximity to two other Host Cities, namely Pretoria 
and Rustenburg, forming the most geographically compact Host City complex in the 
country. With a view to capitalising on this opportunity, Johannesburg’s tourism initia-
tives had an eye firmly on the prize of visitors returning for longer stays in the future. 
This saw the City’s ventures geared largely towards creating awareness of its tourism 
and cultural assets in general, rather than profiling ‘green’ tourism issues. These 
awareness campaigns profiled the African cultural aspects of the City and its con-
nections to the rest of Africa. An improvement in the geographic spread of promoted 
attractions means that a visitor’s experience is more diverse and inclusive. This in 
turn promotes the social benefits associated with tourism.

The GreenStaySA accreditation scheme was promoted by Host City Tshwane via an 
information session hosted during May 2009. This involved making both internal and 
external role-players aware of their responsibilities while at the same time drawing 
attention to the information available on Tshwane Tourism’s website.

ETHEKWINI
The Umgeni River Estuary Green Hub developed by eThekwini Municipality is intend-
ed as a central portal through which Durban’s natural assets are marketed to profile 
Durban as an outdoor destination (nature based activities such as trails, canoe-
ing, bird watching etc.) with year-round warm weather. The centre will also promote 
sustainable living practises by offering “greening” information and showcasing green 
technologies and approaches that can be adopted by individuals, businesses and 
schools. The Green Hub is currently awaiting a private sector partner to launch its 
services.

POLOKWANE
The Host City of Polokwane distributed a questionnaire to its tourism establishments 
that probed their involvement in greening approaches to get a handle on the level 
of sustainability awareness in the region and, in so doing, raise awareness of the 
concepts. The city also arranged for training of about 200 tourism guides in the five 
major European languages. 

RUSTENBURG
Rustenburg worked to actively profile its ecological and cultural/heritage diversity.  
A Visitor Information Centre costing R7,5 million was built to promote the region’s 
tourism products and attractions, with ‘routes’ linked to mining, eco-tourism and 
culture and heritage being developed. A particularly interesting aspect of their accom-
modation arrangements was the selection and profiling of ‘homestays’, and a budget 
allocation to support flea market-based small and medium sized enterprises (Rusten-
burg Host City, 2010) which would spread the economic benefits of the tournament  
to grassroots level.  

WORLD CUP RESULTS IN RENEWED INVESTMENT

Perhaps a little football-fatigued, many tourists visiting South 
Africa were eager to explore other dimensions of the diverse 
natural and cultural heritage attractions beyond the event and 
outside of the Host Cities. The Kruger National Park enjoyed 
increased visitor numbers, partly due to its proximity to the 
Host City of Polokwane. The establishment of an Eco-Tourism 
Park at the Tshikuyu Village in Limpopo Province on the 
outskirts of the Kruger Park, which was completed in January 
2010, represented just one example of a renewed vigour for 
investment in the South African tourism industry.

The R30 million project, which started in 2007, has played  

 
(and will continue to play) a vital role in providing accom-
modation to tourists visiting the Park during the 2010 FIFA 
World Cup™ and beyond.  The project has already created 
93 temporary jobs in construction and created a further 200 
jobs	in	the	fields	of	security,	cleaning,	game	ranging,	mainte-
nance and other services.

The Park’s visual menu includes a an array of wild herbi-
vores such as kudu, impala and zebra. A cultural village has 
also been established where tourists can enjoy performances 
of different types of cultural dances and buy local crafts. 
(BuaNews, 2010)
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GREEN PASSPORT
The Green Passport, developed by the DEA in partnership with UNEP and GEF,  
aimed to encourage visitors to make responsible travel choices while visiting  
South Africa for the 2010 FIFA Soccer World Cup™. The Green Passport  
included a 32 page booklet (translated into French and Spanish through a  
partnership with Indalo Yethu) packed with greening tips and information on  
responsible tourism within each Host City. The booklet encouraged tourism  
that respects the environment and positively affects the economic and social  
development of the local community, with the intention that travellers would  
also take this new awareness back to their home countries. 

The 2010 Green Passport website (www.greenpassport.co.za) also provided travel-
lers with important information including: 
• Host City Green Goal plans and achievements
• Green accommodation, restaurants and activities
• Specific guidelines for sustainable tourism
• A carbon footprint calculator and tips on how to reduce one’s personal footprint. 

Offset projects were attached to the carbon calculator, enabling travellers to 
calculate and offset their emissions against the project of their choice.

 
The DEA aimed at distributing the Green Passport to 100,000 spectators. However, 
the roll-out of the scheme was phased to allow for the most popular tourist destina-
tions to receive the first copies of Green Passports. This resulted in locations like 
Cape Town receiving the Green Passports well ahead of other locations. Neverthe-
less, Green Passports were provided for distribution in all nine Host Cities, provincial 
coordinators, environmental volunteers and FIFA information kiosks. Distribution took 
place primarily in airports, shopping malls, tourist information centres and attraction 
sites with the assistance of environmental volunteers from all nine provinces. 

NATIONAL DEPARTMENT OF TOURISM ‘KNOW YOUR CITY, KNOW YOUR 
COUNTRY’ PROGRAMME
A Tourism Ambassador has to know his or her city and know their country. This initia-
tive, implemented by the National Department of Tourism in collaboration with the 
LOC, involved training up a pool of volunteers and equipping them with the neces-
sary knowledge to become representatives of SA during the World Cup.The program 
followed from a similar smaller scale project run as part of the Confederations Cup 
in 2009. Each Host City ran the module, led by two facilitators per Host City, who 
conducted two-hour training sessions with volunteers. A total of 18,049 volunteers 
were trained during the course of the program (NDT, 2010)

A GREENER FUTURE FOR SA TOURISM
As important as it is to apply due consideration to sustainability issues, this is only truly 
useful if it translates into hands-on application and on-the-ground action. The DEA con-
ducted three national training workshops with sector departments, provinces and Host 
Cities during March 2009 in partnership with the UK Department for Environmental, 
Food and Rural Affaris and the UK Travel Foundation on responsible tourism initiatives. 
The result of these workshops is a programme funded by the Travel Foundation which is 
now in place to work with at least 100 accommodation facilities across three locations 
in South Africa. The programme focuses on educating management and staff on the 
financial and environmental benefits of reducing their water and energy consumption. It 
also assists them in carrying out appropriate measures through workshops, audits and 
training, as well as the basics of waste minimisation. 

The idea is to apply a robust evaluation of each facility, carried out through audit 
reports. These in turn will inform tailor-made recommendations for each facility. 
March 2011 is marked on the calendar as the time by which each of the hotels must 
have been trained up and have implemented the recommended changes. Successful 
implementation is expected to lead to savings in water and energy consumption of 
10% in the first year. Ongoing monitoring (funded by the Travel Foundation) will inform 
a final report in October 2011 to demonstrate the actual level of savings achieved.

There are only winners in this scenario – the environment benefits from a reduc-
tion of the carbon footprint of tourism, and the establishments themselves will enjoy 
the monetary savings with an overall 10% reduction in consumption per guest-night.

The launch of the Green Passport campaign  
in June 2010. A key initiative in the “Reduce 
the Carbon Footprint of Major Sporting 
Events” project. 

TOWARD A  
GREEN GROWTH PATH

Indalo Yethu is a legacy project of 
the World Summit on Sustainable 
Development. It is an agency of 
the Department of Environment 
Affairs. It manages the National 
Eco-endorsement System and 
implements programmes to create 
an eco-conscious society through 
awareness, income generation, and 
skills development in the green 
sector. (Source: indaloyethu.co.za)
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9.3  Outcomes

ONE OF THE KEY LEGACY OPPORTUNITIES presented by the 2010 FIFA World 
Cup™ is the platform that the event provides to leverage international and 
local media attention on the issue of sustainable tourism. The ultimate aim 

of the projects highlighted in this section was to create a behavioural shift in favour of 
positive environmental attitudes. Although progress in this focus area was notable, it 
was unfortunate that FIFA and MATCH contracts with hotels and venues were drawn 
up before the greening programmes had consolidated their requirements, and there-
fore no sustainability-related commitments could be included in the terms for these 
establishments. 

Although in many ways already a pioneer in this sphere, South Africa still has a 
long way to come with respect to building a fully-fledged sustainable, or eco-tourism 
industry. It is hoped that the World Cup provided a vital awakening to both the tour-
ism professionals in South Africa and consumers alike. The work done by those 
attempting to disseminate the sustainable tourism grading systems has been most 
impressive. Notable achievements include the establishment of GreenStaySA , and 
the Travel Foundation’s valuable engagement with training and accommodation facili-
ties in South Africa. ONE OF THE KEY LEGACY 

OPPORTUNITIES PRE-
SENTED BY THE 2010 FIFA 
WORLD CUP™ IS THE 
PLATFORM THAT THE 
EVENT PROVIDES TO  
LEVERAGE INTERNA-
TIONAL AND LOCAL 
MEDIA ATTENTION  
ON THE ISSUE OF  
SUSTAINABLE TOURISM
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