S=2.<

STGENS ON BUTLDINGS &
STRUCTURES

Signs in this class are aftached fo or painted on buildings which are used or partly used for commercial, office, industrial or
entertainment purposes with only one or two possible exceptions. Also included in this class are signs attached to larger structures
not primarily erected for displaying advertisements such as pylons, towers and bridges. The aesthetic and fraffic safety impact of

these signs vary from high to relatively low.

SAMOAC February 2011 GUIDELINE SHEETS
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A. DESCRIPTION

This class consists of large signs on top of skyscrap-
ers.

B. APPROPRIATE OPPORTUNITY
(i) Application
Sky Signs will be limited to:

The top of skyscrapers in the business districts of the
metropolitan areas of South Africa where it may
serve as important landmarks and where it may
contribute to the nightscape of entertainment dis-
fricts.

SAMOAC February 2011

Type of sign: Class 2(a) ~ Sky Signs

(i) Areas of Control

Limited to urban areas of partial and minimum con-
frol in the metropolitan municipalities of South Africa.

(i) Consent Requirements

Specific consent shall be required.

(iv) Envionmental Management Requirements

An Outdoor Advertising Potential Assessment shall be
conducted for each metropolitan area culminating
in an OAMP. Sky signs shall be covered extensively
by such OAPA’s in order to determine the permissi-
ble:

¢ Number and location of Sky Signs.

e Shape, size, height, design and advertising con-
fents of each Sky Sign.

Such an OAPA shall take basic visual principles and
other factors into consideration such as:

e The size and character of relevant business dis-
fricts and surrounding areas.

¢ The lifestyle and preferences of local communi-
fies.

e The nature of host skyscrapers

o Traffic safety principles.
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C. PERFORMANCE STANDARDS
(i) Shape

The specific shape of each Sky Sign shall be deter-
mined by means of an OAPA.

Sky Signs may also include any sign consisting of a
single line of freestanding, individual, cut-out, silhou-
efted letters, symbols or emblems.

(i) Size and Heignht

Shall be determined for each Sky Sign by means of
An OAPA.

A maximum height of 10% of the total height of the
host skyscraper may serve as a general guideline for
determining the maximum height of a Sky Sign.
(iii) Position and Location
A Sky Sign shall not:
e Project in front of a main wall of a host skyscrap-
er so as to extend beyond the roof of such a

puilding in any direction.

o Obstruct the view from any other building.

(iv) Number

The number of Sky Signs for each metropolitan area
shall be determined by means of an OAPA.
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(v) Duration

Approval for display will be granted by the relevant
controlling authority for a petiod determined by an
OAPA.

In order fo create a sense of permanence the ad-
vertising contents of any sky sign serving as a land-
mark shall be displayed for g minimum period of 5

yedars.

The advertising contents of an approved sign shall
not be changed without further approval based on
a revised OAPA or review assessment.

(vi) Colour
May be determined by means of an OAPA.
(vii) llumination and Animation

Infernal and external illumination shall be allowed in
all relevant areas of control.

All forms of animation (including electronic messag-
es) shall be limited to entertainment districts.

lllumination shall comply with section 5.1.6 of this
document.
D. SAFETY

General safety conditions listed under section 5.1.2
apply.
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E. DESIGN AND CONSTRUCTION
(i) Contents
Specific conditions concerning advertising contents

shall be determined for each Sky Sign by means of
an OAPA,

The advertising contents of an approved sign shall
not be changed without further approval based on
a revised OAPA or a review assessment.

(i) Aesthetics

The following aesthetic design principles are relevant
to all Sky Signs:

e No Sky Sign shall dominate the host skyscraper
visually and shall not be higher than 10% of the
fotal height of the skyscraper.

e Any Sky Sign shall enhance the basic architec-
tural design elements of the host skyscraper
and shall not influence its appearance in a
negative sense.

e Sky Signs shall be used to enhance local sense
of place.

e A Sky Sign functioning as a prominent landmark
shall fulfil this function in both daytime as well as

night-time.

e Sky Signs serving as landmarks shall not com-
pete with each other for visual dominance
thereby destroying its basic landmark function.
Sky signs on neighbouring skyscrapers may be
grouped together spatially to supplement each
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other in terms of design and advertising con-
tents thereby serving as a combined landmark.

e Any Sky Sign should create a sense of perma-
nence.

(i) General

All Sky Signs shall be designed by a structural engi-
neer,

General design and construction conditions listed
under 5.1.3 apply.

F. MAINTENANCE

General maintenance conditions listed under sec-
fion 5.1.4 apply.

G. RELATED SIGN TYPES

For signs fixed to the roofs of buildings lower than 10
floors and used or partly used for commercial, of-

fice, industrial or entertainment purposes see Class 2
(b) ~ Roof Signs.

For signs painted on roofs see Class 2(d) ~ Signs &
Murals Painted on Walls & Roofs
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A. DESCRIPTION

This class consists of signs which are fixed to the
main roofs of buildings of up to 10 floors in height
and which are used or partly used for commercial,
office, industrial or entertainment purposes or for
larger accommodation facilities.

Signs fixed to roofs of verandas or balconies are not
included in this class (See Related Sign Types).

B. APPROPRIATE OPPORTUNITY
(i) Application

The main purpose of Roof Signs are to provide an
opportunity for indicating important commercial,
office, industrial or entertainment functions or for
larger accommodation facilities in a more promi-
nent manner or for indicating such functions or en-
terprises where the structure of a building hinders or
prevents the application of any other appropriate
sign type.
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Only locality-bound signs shall be permitted.
Roof Signs shall be considered together with the fol-
lowing sign types:

e Class 2(c) ~ Wall Signs

e Class 2(d) ~ Signs & Murals Painted on Walls &
Roof

e Class 3(a) ~ On-Premises Business Signs in Ur-
ban Areas.

If a Roof Sign has been provided for identifying a
specific building, enterprise or service none of the
above-mentioned signs shall be dallowed for such a
building, enterprise or service.

(i) Areas of Control
Roof Signs shall be limited to:

e Urban areas of maximum, partial and minimum
control.

e Places of economic activity in rural areas of
maximum control.

(i) Consent Requirements

Specific consent shall be required in all relevant are-
as of control.

(iv) Environmental Management Requirements

All Roof Signs shall be covered extensively by an
Outdoor Advertising Potential Assessment (OAPA) in
the following areas of control:

e Urban areas of maximum control and at rural
places of economic activity.
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e Urban areas of minimum and parial control
with a panel or panels of 12m? and larger.

An OAPA shall:

e Address visual, social and traffic safety consid-
erations.

e Take info consideration the cumulative impact
of Roof Signs together with other outdoor adver-
fisements and signs and especially those with a
higher impact.

C. PERFORMANCE STANDARDS

(i) Shape

Roof Signs may also include any sign consisting of a
single line of free-standing, individual, cut-out, silhou-
efted letters, symbols or emblems.

(i) Size and Height

No panel of any roof sign shall exceed in size the
areqs set out below:

HEIGHT OF SIGN MAXIMUM AREA OF
ABOVE GROUND SIGN PANEL
<6ém 2m?
6m<9m 4m?
9m<12m 8 m?
12m<18m 12 m?
18 m <20m 18 m?

The distance between the bottom of the sign and
the nearest part of the roof shall not be more than
120 mm.
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(iii) Position and Location

A roof sign shall not project in front of the main wall

of a building so as to extend beyond the roof of
such a building in any direction.

In areas of maximum and partial control, roof signs
shall, in the opinion of the controlling authority, be
placed well below the ridges of pitched roofs so as
not to form part of the skyline of such buildings.

(iv) Number
Only one sign structure per building shall be allowed.
(v) Duration
As long as the enterprise to which a Roof Sign is re-

fering is operationdl in the building fo which the sign
is attached.

(vi) Colour
No specific conditions.
(vii) llumination and Animation

Infernal and external illumination shall be allowed.

No animation including electronic messages shall
be allowed.

lllumination to comply with section 5.1.6 of this doc-
ument,
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D. SAFETY

General safety conditions listed under section 5.1.2
apply.

E. DESIGN AND CONSTRUCTION
() Contents

Limited to locality-bound information.

Only the names and |ogos of buildings, enterprises
and services shall be allowed while no descriptive
information or slogans shall be allowed.

The name and logo of only one building, enterprise
or service shall be allowed per panel.

(i) Aesthetics
Roof Signs shall reflect and supplement the main

design features of host buildings and shall become
a visual extension of the building.

The lines of any sign sfructure should not be in con-
frast fo the main visual lines of the roof, but should
rather reflect these lines.

Unsightly support structures and backsides of Roof
Signs shall be concealed as far as possible.

No Roof Sign shall dominate a host building visually.

Roof signs on historical buildings used or partly used
for commercial, office, industrial or entertainment
purposes shall conform to the architectural style of
the relevant buildings and to sign style and practices
of that specific historical period.
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(i) General

General design and construction conditions listed
under 5.1.3 apply.

F. MAINTENANCE

General maintenance conditions listed under sec-
fion 5.1.4 apply.

G. RELATED SIGN TYPES

For signs on the roofs of buildings higher than 20
floors see Class 2(a) ~ Sky Signs.

For signs painted on roofs see Class 2(d) ~ Signs &
Murals Painted on Walls & Roofs

For signs on the roofs of verandas and balconies see
Class 2(g) ~ Veranda, Balcony and Under Awning
Signs
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A. DESCRIPTION

This class consists of signs which are affixed to any
external or main wall of a building used for commer-
cial, office, industrial or entertainment purposes, ex-
cluding a parapet wall, balustrade or railing of a
veranda or balcony of such a building.

B. APPROPRIATE OPPORTUNITY
(i) Application
A distinction can be drawn between:

e Locdlity-bound Wall Signs which are attached
to the front walls of buildings, but which may
also be aftached to side and back walls provid-
ing information on the name and nature of the
enterprise, the nature of goods sold or services
provided and the name of the proprietor, part-
ner or practitioner only.

. Non-locality-bound Wall Signs which may be
much larger and shall be attached only to the
side and back walls of buildings which do not
fulfil the function of a building facade.

Type of sign: Class 2(c) ~ Wall Signs

All Wall Signs shall be limited to buildings utilised for
commercial, office, industrial or entertainment pur-
poses and larger accommodation facilities.

This sign type shall not be applicable to buildings
used for residential purposes or for community ser-
vices or community institutions, small enterprises and
practices on residential premises, or small scale resi-
dential-oriented accommodation (See Related Sign

Types).

(ily Areas of Control

Wall Signs are allowed in all urban areas of control
and at places of economic activity in rural and nat-
ural areas with certain limitations on non-locality-
bound signs as indicated in the table below:

WALL SIGN TYPE

NON-

AREA OF CONIROL L(B)(():GHTDY- LOCALITY-
BOUND
Urban Areas
Maximum Control v

Partial Control \4 v
v v

Minimum Control

Places of Economic Activity
Rural Maximum Control v
Natural Maximum Control v

(i) Consent Requirements

Consent requirements shall be as follows:

TYPE OF CONSENT

SIGN CHARACTERISTICS

SPECIFIC DEEMED
Areas of Max Control (Natural,
Rural, Urban)
Locality-Bound Wall Signs v
Urban Areas of Partial & Minimum
Control
Locality-bound Waill Signs above v
1% floor level
Locality-bound Wall Signs >18m? v
at 1% and ground floor level
Locality-bound Wall Signs <18m? v
at 1% and ground floor level
Non-Locality-Bound Wall Signs v

(iv) Environmental Management Requirements

The following Wall Signs shall be covered extensively
by an Qutdoor Adverising Potential Assessment
(OAPA) in order to determine the number, location
and characteristics thereof:

o All Wall Signs larger than 18 m?,

o All product replicas larger than 6 m? attached flat
to a wall.

e All electronic or digital Wall Signs larger than 3m?

SAMOAC February 2011
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Such an Outdoor Advertising OAPA shall:

e Address visual, social and traffic safety considero-
fions.

e Take into consideration the cumulative impact of
Wall Signs together with other outdoor advertise-
ments and signs and especially those with a high-
er impact.

C. PERFORMANCE STANDARDS
(i) Shape

A Wall Sign may consist of a panel/sheet, of individual
numbers, lefters or symibols or product replicas.

(i) Size and Height
The maximum sizes for wall signs shall be as follows:

o Locality-bound Wall Signs: The total Wall Sign area
for any enterprise shall not exceed 20% of a spe-
cific ground floor facade of such an enterprise in
areas of maximum control and 30% in areas of
partial and minimum control. In the case of shop-
ping centres, the total area covered by Wall Signs
shall not exceed 30% of a specific facade of the
shopping centre, excluding office levels.

o Non-locality-bound Wall Signs (limited to areas of
partial & minimum control): No non-locality-
bound Wall Sign shall exceed 80% of a wall area.
The actual size of such a sign will depend on the
size of the specific side wall and on factors such
as advertising content, the character of the build-
ing and the streefscape as a whole.
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Type of sign: Class 2(c) ~ Wall Signs

(iii) Position and Location
No Wall Sign shall:

o Cover a window or any other external opening of
a building or obstruct the view from such an open-

ing.

e Extend above the top or beyond either end of a
wall unless such a sign forms an integral part of
the architectural design of a building.

A Wall Sign shall only be attached flat’ or parallel to
a main wall surface of a building and shall not be
displayed on the outside of boundary walls.

Projection of signs:

¢ In order not fo interfere with pedestrian movement
the maximum projection of any part of a wall sign
over a footway or sidewalk shall be 75 mm where
such a sign is less than 2,3 m above the ground
level immediately below the sign.

e Where a wall sign is more than 2,3 m above
ground level the pottom edge of such a sign shall
be within 200 mm of the surface of the main wall
to which it is attached.

Non-locdlity-bound Wall Signs shall be attached only
to the side and back walls of buildings which do not
fulfil the function of a building facade.

Locality-bound Wall Signs shall not be displayed
above the lower edge of a visible second-floor win-
dow on a building facade. Locality-bound wall signs
for the following functions may be excluded from
this condition:
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Banks and financial institutions
Larger apartment stores
Larger hotels

Larger industries

Government institutions
Building names

Shopping centres

See also general condition 5.1.5.
(iv) Number

The following basic principles shall apply when deter-
mining the number of Wall Signs:

o Wall Signs may be allowed more freely at
ground and first floor level in accordance with
the commercial, industrial or entertainment
character of such areas.

o Stricter control shall be applied with regard 1o all
non-locdlity-bound Wall Signs and Wall Signs
above first-floor level.

The maximum number of locdality-bound Wall Signs
per enterprise shall be as follows:

AREA OF CONTROL MAX NUMBER

Max control (urban, rural, natural) 1

Partial control (urban) 2
Minimum control (urban) 2
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The number of locality-bound Wall Signs to be al-
lowed shall be considered together with the follow-
ing Class 2-signs indicating the name and nature of
enterprises:

o Class 2(c) ~ Wall Signs

e Class 2(d) ~ Signs & Murals Painfed on Walls &
Roofs

o Class 2(f] ~ Projecting Signs

o Class 2(g) ~ Veranda, Balcony & Under Awning
Signs

o Class 2(h) ~ Window Signs

The total number of signs in a combination of the

above-mentioned Class 2-signs allowed per _enter-
prise facade shall be as follows:

AREA OF CONTROL MAX NUMBER

Max control (urban, rural, natural) 2
Partial control (urban) 3
Minimum control (urban) 3

The limitations placed on the numbers of each of
the above-mentioned sign classes individually
should also be taken in consideration when making
the selection.

No more than one non-locality-bound Wall Sign per
wall shall be allowed.

(v) Duration

Locality bound Wall Signs: As long as the enterprise
to which such a Wall Sign is refering is operational in
the building to which the sign is affached.

Non-locality-bound Wail Signs: Approval for display
shall not be granted for an indefinite period. The rel-
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Type of sign: Class 2(c) ~ Wall Signs

evant controlling authority will at its discretion grant
approval for a limited period only which shall not
exceed a maximum period of 5 years. Such an ap-
proval may include a renewal option for an equiva-
lent period of time after the original display period
has elapsed. Before such option can be exercised it
will first have to be subjected to a revised OAPA or
review assessment which shall take all changed cir-
cumstances into consideration.

(vi) Colour
No specific conditions.
(vii) llumination and Animation

The following forms of illumination and animation
shall be allowed in the relevant areas of control:

TYPE OF ILLUMINATION /
ANIMATION

AREA OF
CONTROL

External

lllumination

Internal

lllumination

Digital /
Electronic
signs

Other
Animation

Maximum Allowed Not Not Not
allowed allowed allowed

Partial Allowed Allowed Not Not
allowed allowed
Minimum Allowed Allowed Allowed Allowed

All digital or electronic signs larger than 3m? shall be
subjected to an OAPA.

D. SAFETY

General safety conditions listed under section 5.1.2

apply.
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E. DESIGN AND CONSTRUCTION

(i) Contents

No specific conditions.

(i) Aesthetics

Wall Signs at shopping centres shall, in the opinion of
the controlling authority, be designed in such a way

as to form a structural and architectural whole with
such buildings.

Product replicas shall, in the opinion of the control-
ling authority, not dominate prominent architectural
features of any building with the exception of build-
ings in enterfainment districts.

Product replicas in areas of maximum control shall
consist of hand-crafted items of a high standard.

Wall Signs on historical buildings used or parly used
for commercial, office, industrial or entertainment
purposes or for larger accommodation facilities shall
conform to the architectural style of the relevant
buildings and 1o sign style and practices of that spe-
cific historical period.

Also see Posifion.
(i) General

General design and construction conditions listed
under 5.1.3 apply.

F. MAINTENANCE

General maintenance conditions listed under sec-
fion 5.1.4 apply.
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G. RELATED SIGN TYPES

For similar signs affached flat to buildings used for
residential purposes or for community services or
community institutions, small enterprises and practic-
es on residential premises, or small scale residential-
oriented accommodation see:

e Class 3(b) ~ Miscellaneous Signs for Urban Resi-
dential Oriented Land Use and Community Ser-
vices.

o Class 3(c]) ~ Signs for Agricultural and Relafed.
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Type of sign: Class 2(c) ~ Wall Signs

Land Use in Rural & Natural Areas
For similar signs aftached flat fo a parapet wall, bal-
ustrade or railing of a veranda or balcony of a build-
ing see:

o Class 2(g) ~ Veranda, Balcony and Under Awn-
ing Signs.
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For similar product replicas projecting from buildings
see:

o Class 2(f) ~ Projecting Signs.
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A. DESCRIPTION

This class consists of signs painted directly onto the
main walls or roof of a building used for commer-
cial, office, industrial or entertainment purposes or
for larger accommodation facilities.

B. APPROPRIATE OPPORTUNITY
(i) Application
Limited fo buildings used for commercial, office,

industrial or entertainment purposes or for larger ac-
commodation facilities.

A clear distinction should be made between locality
-bound and non-locality-bound signs in this class.

Signs painted on roofs will be limited 1o text. No pic-
tures or logos will be allowed on roofs.
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(i) Areas of Control

The following indicates in which areas of control
which painted signs are allowed:

AREA OF LOCALITY- NON LOCALITY-

CONTROL BOUND BOUND
Walls Roofs Walls = Roofs

No’rqrol v < < <

maximum

Rural v v « «

maximum

Urban v « « «

maximum

Urban v v o* «

partial

Uroan v v v* x

mMinimum

v Allowed

% Not allowed
*  Only on the side and back walls of buildings which do not fulfil the
function of building facades

(i) Consent Requirements
Specific consent:
e All painted signs on roofs

¢ Al wall-painted signs larger than 3m?,

Deemed consent:
e Al wall-painted signs smaller than 3m?

(iv) Environmental Management Requirements:

All painted signs and murals lager than 18m? shall
be covered extensively by an Outdoor Advertising

Potential Assessment (OAPA).
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Type of sign: Class 2 (d) ~ Signs & Murals Painted on Walls & Roofs

C. PERFORMANCE STANDARDS:
(i) Size and Height

The actual size of signs painted on walls will depend
on:

e The dimensions and character of the wall
concemed

e The character and appearance of the buila-
ing and the streetscape as a whole.

The following restrictions on size shall be appended:

PAINTED SIGNS AND MURALS
Areas of Control Maximum size
Natural Areas of Maximum Control 10 m?
Urban Areas of Maximum Control 18 m?

The height of letters painted on roofs in rural areas of
maoximum control and urban areas of partial control
shall not exceed 1,5 m.

(i) Position and Location

Non-locality-bound signs shall be limited fo the side
or back walls of buildings which do not fulfil the func-
tion of building facades.

Locality-bound signs are allowed on facade walls,
roofs, side walls and back walls as indicated under
Areas of Confrol.

Signs painted onto the facade of a building shall be
dllowed only at a position below the lower edge of
any visible second-floor window.
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General condition 5.1.5 (c) (v) with regard to restrict-
ed areqas on street corners applies.

(iii) Number
The maximum number of painted signs / murals al-
lowed shall be as follows:

TYPE OF PAINTED SIGN/
MURAL

Locality-bound

NUMBER

1 sign per enterprise
1 sign per wall

Non-locality-bound

The use of locality-bound painted signs should be
considered against the possibility of using other
Class 2(g)-sign types fulfiling the same function of
indicating the name or nature of an enterprise or
service. Class 2(g)-signs to be considered for this
purpose consist of the following:

o Class 2(c) ~ Wall Signs

e Class 2(d) ~ Signs & Murals Painfed on Walls &
Roofs

o Class 2(f) ~ Projecting Signs

o Class 2(g) ~ Veranda, Balcony & Under Awning
Signs

o Class 2(h) ~ Window Signs

As a general rule the total number of signs in a com-
bination of the above-mentioned Class 2-signs al-
lowed per enterprise facade shall be as follow:

AREA OF CONTROL MAX NUMBER OF
RELEVANT CLASS 2
SIGNS
Max control (urban, rural, natural) 2
Partial control (urban) 3
Minimum control (urban) 3
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The limitations placed on the numbers of each of
the above-mentioned sign classes individually
should also be taken in consideration when making
the selection from the above-mentioned Class 2(Q)-
signs.

(iv) Duration
Locdlity bound signs: As long as the enterprise to

which a painted sign is referring, is operational in the
building to which the sign is attached.

Approval for the display of non-locdlity bound paint-
ed signs shall not be granted for an indefinite peri-
od. The relevant controlling authority will ot its discre-
fion grant approval for a limited period only which
shall not exceed a maximum period of 5 years.

E. DESIGN AND CONSIRUCTION
(i) Contents

No specific conditions.

(i) Aesthetics

All Signs and Murals Painted on Walls and Roofs shall
enhance the local sense of place.

Signs and Murals Painted on Walls and Roofs of his-
forical buildings used or partly used for commercial,
office, industrial or entertainment purposes or for
larger accommodation facilities shall conform fo the
architectural style of the relevant buildings and to
sign style and practices of that specific historical

Such an approval may include a renewal option for
an equivalent period of time after the original dis-
play period has elapsed. Before such option can be
exercised it will first have to be subjected to a re-
vised OAPA or review assessment which shall take all
changed circumstances into consideration.

(v) Colour
No specific conditions.
(vi) llumination and Animation

External illumination is allowed.

D. SAFETY

General safety conditions listed under section 5.1.2
apply.
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period.
(i) General

General design and construction conditions listed
under section 5.1.3 apply.

F. MAINTENANCE

General maintenance conditions listed under sec-
fion 5.1.4 apply.

G. RELATED SIGN TYPES

For painted signs aimed at residential oriented func-
fions and community services see:

e Class 3(b) ~ Miscellaneous Signs for Urban Resi-
dential Oriented Land Use and Community Ser-
vices.
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o Class 3(c) ~ Signs for Agricultural and Related
Land Use in Rural & Natural Areqs

For signs painted on towers and silos see Class 2(i) ~
Aavertisements on Towers, Bridges and Pylons.

For signs painted on parapet walls, fascias, beams,
columns, posts and pillars associated with verandas
and balconies see Class 2(g) ~ Veranda, Balcony
and Under Awning Signs.
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Type of sign:

Class 2(e) ~ Signs Incorporated in the Fabric of a Building

A. DESCRIPTION

This class consists of advertisements incorporated in
and forming an integral part of the fabric of a pbuild-
ing and which can be seen as an important archi-
tectural design element of such a building.

B. APPROPRIATE OPPORTUNITY
(i) Application

Signs Incorporated in the Fabric of a Building may
consist of two main types:

o Fixed message signs: Consists of messages
which are permanently incorporated into the
fabric of mostly historical buildings and struc-
tures such as dates of construction, building
names and coats of arms.
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¢ Changeable message signs: Consists of adver-
tising panels or structures that are permanently
incorporated into the fabric of a building while
the adverising contents on these panels or

structures may change.

(ily Areas of Control

¢ Fixed message signs are allowed in all areas of
control in all 3 landscape types (urban, rural &
natural).

¢ Changeable message signs are limited to ur-
ban areas of partial and minimum control.

(i) Consent Requirements

Specific consent is required in all cases.

(iv) Envionmental Management Requirements

All changeable message signs shall be covered ex-
tensively by an Qutdoor Advertising Potential Assess-

ment (OAPA).

Such an OAPA shall:

e Address visual, social and traffic safety consid-
erations.

e Take into consideration the cumulative impact
of changeable message signs incorporated
info the fabric of buildings together with other
outdoor advertisements and signs and espe-
cially those with a higher impact.
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C. PERFORMANCE STANDARDS

(i) Size and Height

No changeable message sign shall exceed a maxi-
mum size of 18m?,

(i) Position and Location

Limited to the walls of buildings.

Shall not be allowed within road reserves or limited
use areqas along freeways.

(iii) Number

Shall be determined by means of an OAPA.

(iv) Duration

Forms a permanent part of the structure of a build-
ing.

(v) Colour and Texture

No specific conditions as long as aesthetic condi-
tions are adhered to.

(vi) lllumination and Animation

External illumination is allowed for fixed message
signs.

External and internal illumination is allowed for
changeable message signs.

No form of animation or digital messages is allowed.
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D. SAFETY

No sign displayed shall, in the opinion of the roads
authority, distract the attention of a driver in a man-
ner likely to lead to unsafe driving conditions.

Advertising contents shall be legible and shall be
limited to images and text consisting of the names
of products and enterprises and short_slogans. No
slogan shall contain more than 4 bits of information.

General safety conditions listed under section 5.1.2
apply.

E. DESIGN AND CONSTRUCTION
(i) Contents

See Application.

(ii) Aesthetics

Both advertising contents and structure shall harmo-
nise with and enhance:

e The architecture of the building into which it is
incorporated.

¢ The local sense of place and streetscape.
All advertisements in this class shall be in balance
with the scale of the buildings and shall not domi-
nate such buildings visually.

(iii) General

General design and construction conditions listed
under 5.1.3 apply.

SAMOAC February 2011

F. MAINTENANCE

General maintenance conditions listed under sec-
tion 5.1.4 apply.

G. RELATED SIGN TYPES

For advertisements fixed to the walls of existing build-
ings see Class 2(c) ~ Wall Signs.

For advertisements painted onto the walls of existing
buildings see Class ~ 2(d) Signs & Murals Painted on
Walls & Roofs

GUIDELINE SHEETS
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Type of sign: Class 2(f) ~ Projecting Signs

A. DESCRIPTION

This class consists of signs which are affixed to an
external or main wall of a building used for commer-
cial, office, industrial or entertainment purposes or
for larger accommodation facilities and which is
affixed af right angles to the street line, so as to pro-
ject from the building.

B. APPROPRIATE OPPORTUNITY
(i) Application
Signs in this class will be limited to:

e Locality bound signs

e Signs attached to buildings utilised for commer-
cial, office, industrial and entertainment purpos-
es and accommodation faciliies of a larger
scale than those included in Class 3(b) ~ Mis-
cellaneous Signs for Urban Residential Orienfed
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Land Use and Community Services (See Relat-
ed Sign Types).

Projecting Signs may consist of:
e Sign panels
e Product replicas
e Banners

(i) Areas of Control

Projecting signs are allowed:

e In urban areas of minimum, pardial and maxi-
mum control

e At places of economic activity in natural and
rural areas of maximum control.

(i) Consent Requirements

Deemed consent in all relevant areas of control.

(iv) Environmental Management Requirements
No specific requirements. To be covered less com-
prehensively for inclusion info OAMP's.
C. PERFORMANCE STANDARDS
(i) Shape
Projecting Signs may consist of:
o Sign panels

e Product replicas
e Banners
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(ii) Size and Height

Minimum clear height of sign 2,4m
Maximum thickness of sign panel 300mm

The following tables indicate the maximum size and
horizontal and verical dimensions in relation to the

clear height of the sign.

AREAS OF MAXIMUM CONITROL

CLEAR HEIGHT OF SIGN
2,4-6 M ABOVE 6 M
Maximum size 0,9 m? 4,0 m?
Maximum horizontal dimension 1.0m 1.5m
Maximum vertical dimension 1.5m 20m
CLEAR HEIGHT OF SIGN
24-6M ABOVE 6 M
Maximum size 2m? 5m?
Maximum horizontal dimension 1.26m 2m
Maximum vertical dimension 25m 3,5m

(iii) Position and Location
A projecting sign shall not be fixed otherwise than:
o Atright angles 1o the street line.

e The top and the bottom of the sign being in the
same vertical plane.

Projecting Signs may be suspended above side-
walks and therefore above urban road reserves [see
general conditions Section 5.1.5).
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Projecting Signs shall be limited to the main walls of
buildings while no Projecting Sign shall be affixed to
a column, pillar or post of a building.

(iv) Number

MAXIMUM NUMBER OF PROJECTING SIGNS
ALLOWED

Area of Conirol

Sign Position

Maximum Partial & Minimum

Below lower edge 1 sign for each 1 sign for each enter-

of visiole 2™ fioor enterprise facade | prise fagade

window

Above loweredge | No Projecting 2 or 3 signs per build-
of visible 2™ fioor Signs shall be ing facade allocated
window allowed o the most im-

portant enterprises
and institutions in the
building

1 sign for each enter-
prise fagade in enter-
tainment districts.

The use of Projecting Signs should be considered
against the possibility of using other Class 2-sign
types fulfiling the same function of indicating the
name or nature of an enterprise or service. Class 2-
signs to be used for this purpose consist of the fol-
lowing:

o Class 2(c) ~ Wall Signs

o Class 2(d) ~ Signs & Murals Painted on Walls
Roofs

o Class 2(f) ~ Projecting Signs

e Class 2(g) ~ Veranda, Balcony & Under Awn-
ing Signs

o Class 2(h) ~ Window Signs
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Type of sign: Class 2(f)~ Projecting Signs

As a general rule the total number of signs in a com-
bination of the above-mentioned Class 2-signs al-

TYPE OF ILLUMINATION /

. AREA OF ANIMATION
lowed per enterprise facade shall be as follows: Selel | Exemal Infemnal Digital / Other
llumina- llumination Electronic Animation
tion signs
AREA OF CONTROL MAX NUMBER OF Madmum | Alowed ot Nor Nor

RELEVANT CLASS 2- allowed allowed allowed
SIGNS Partial Allowed Allowed Not Allowed

Max control (urban, rural, natural) 2 allowed
Minimum Allowed Allowed Not Allowed

Partial control (urban) 3 allowed

Minimnum control (urban) 3

The limitations placed on the numbers of each of
the above-mentioned sign classes individually
should also be taken in consideration when making
the selection from the above-mentioned Class 2-
signs.

(v) Duration

As long as enterprise indicated by sign is in_opera-
tion in the building to which the sign is attached.

(vi) Colour

No specific conditions.

(vii) llumination and Animation

The following forms of illumination and animation
shall be allowed in the relevant areas of control:

No electronic or digital Projecting Signs shall be al-
lowed at all.
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No illuminated or animated signs containing the col-
ours red, green or_amber shall be displayed within
25m of any intersection.

lllumination shall comply with section 5.1.6 of this
document.

D. SAFETY
(i) Pedestrian Safety

In order to ensure pedestrian safety the minimum
clear height of 2,3m for all Projecting Signs should
be kept (See Position).

(i) Vehicular Safety

Where a sign with a clear height of less than 6 m is
extended over a sidewalk such a sign shall not pro-
ject at any point more than 1 800 mm from the sur-
face of the main wall o which it is affixed, or more
than one half of the width of the sidewalk immedi-
ately below such sign, whichever is the smaller di-
mension.

The contents of any signs aimed at motorised traffic
shall be clearly visible from any moving vehicle.
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(ili) General

General safety conditions listed under section 5.1.2
apply.

E. DESIGN AND CONSTUCTION

(i) Contents

Only locality bound signs contents shall be allowed

(i) Aesthetics

No Projecting Sign shall be displayed in front of a
window or any other opening.

All Projecting Signs shall be displayed in harmony
with the main _design elements of a building with
regard to form, position and size.

A Projecting Sign shall not extend beyond the fop of
the main wall to which it is affixed or above the level
of the bottom of any parapet wall, or above the
level of the underside of the eaves or gutter of a
building from which the sign projects.

Sign supports shall, in the opinion of the controlling
authority, be neatly constructed as an integral part
of the design of the sign or otherwise it shall be con-
cealed from view.

Product replicas in areas of maximum control shalll
consist of hand-crafted items of a high standard
which will contribute to the local sense of place.

All banners shall be stretched between two bars or
within a frame.
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Projecting Signs on historical buildings used or partly
used for commercial, office, industrial or entertain-
ment purposes or for larger accommodation facili-
fies shall conform to the architectural style of the
relevant buildings and to sign style and practices of
that specific historical period.

(i) General

Structural drawings shall be submitted for all Project-
ing Signs with a clear height of more than 6 m.

General design and construction conditions listed
under 5.1.3 apply.

F. MAINTENANCE

General mainfenance conditions lisfed in section
5.1.4 apply.

G. RELATED SIGN TYPES

This sign type shall not be applicable to buildings
used for residential purposes or for community ser-
vices or community institutions, small enterprises and
practices on residential premises, or small scale resi-
dential-oriented accommodation in urban areas.
These are provided for in Class 3(b) ~ Miscellaneous
Signs for Urban Residential Oriented Land Use &
Community Services.

GUIDELINE SHEETS
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Type of sign: Class 2(g)~ Verandaq, Balcony & Under Awning Signs

A. DESCRIPTION:

This class consists of:

e Signs affixed flat onto or painted on a parapet
wall, of a veranda or balcony.

¢ Signs affixed flat onto or painted on the fascia
of a veranda or a beam over veranda col-
umns.

¢ Signs affixed flat onto or paintfed on the fascia
of a roof structure without walls.

o Signs suspended below the roof of a veranda or
balcony (under awning signs).

e Signs suspended from the front of a veranda or
balcony parallel o the street,

¢ Signs placed on top of the roof of a veranda.

¢ Signs affixed to or painted on a pillar, column or
post supporting a veranda, balcony or a roof
structure without walls.

e Signs painted or printed on the fabric of a can-
opy or blind.
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B. APPROPRIATE OPPORTUNITY
(i) Application

Only verandas, balconies and canopies which form
part of buildings used for commercial, office, indus-
trial or entertainment purposes or for larger accom-
modation facilities or roofed structures without walls
which are situated on premises used for such pur-
poses shall be of relevance to this class.

Signs shall be placed on top of veranda roofs only
where such a veranda does not have an appropri-
ate parapet wall, fascia or beam on which a sign
may be affixed.

No posters or placards shall be pasted onto any
supporting column, pillar or post supporing a veran-
da, balcony or a roof structure without walls.

All signs in this class will be limited to locdlity-bound
signs.
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(i) Areas of Control

This class of sign is permitted:

e In urban areas of maximum, partial and mini-
mum control

e At places of economic activity in natural and
rural areas of maximum control.

(i) Consent Requirements

Specific consent shall be required in all relevant are-
as of control.

(iv) Environmental Management Requirements

No specific requirements.
To be covered less comprehensively for inclusion
info OAMP’s.
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C. PERFORMANCE STANDARDS

MAX DIMENSIONS
MIN CLEAR
_ SIGN VARIATION MAX SIZE G
(i) Shape VERTICAL | HORIZONTAL
A variety of shapes is allowed. Signs affixed flat onto or painted on:
® A parapet wall of a veranda or balcony.
ol . . 1,5 m? 0.75m 2,4m. Not relevant
() Size and Heignht ® The fascia of a veranda or a beam over veranda columns.
® The fascia of a roof structure without walls.
For limitations with regard fo size and clear
height see adjacent table: Signs suspended from the front of verandas or balconies parallel o the street line. | 1,0 m? 0,756m No condition 24m
Signs suspended below the roof of a veranda or balcony (under awning signs). 1,0 m? per sign face No condition 20m 2,4m
Signs placed on top of the roof of a veranda. 1,0m? No condition No condition Not relevant

Not more than 30% of
surface area of the pillar, No condition No condition Not relevant
post or column

Signs affixed to or painted on a pillar, column or post supporting a veranda, bal-
cony or a roof structure without walls.

Not more than 30% of

[iii] Position & Location: Signs painted or printed on the fabric of a canopy or blind. surface area of the canopy | No condition No condition Not relevant
or blind
For conditions on the position and location of
different variations of class 2 (g) signs see ad- SIGN VARIATION CONDITIONS
Jocem‘ table: Signs affixed flat onto or painted on: ® No sign shall:
® A poropgT wall of a veranda or balcony. * Project at any point more than 100 mm from the surface to which it is affixed.
Signs may not projec’r further than 250 mm | ® \T/g%;ogglgo(lzfn?ngerondo or a beam over * Extend above or below or beyond any of the extremities of a parapet wall, beam or fascia.
over the puilding line or erf boundary. ® The fascia of a roof structure without walls. ¢ Be displayed above the lower edge of any visible second-floor window.

. ® The bottom edge of any suspended sign shall be as close as possible to the bottom edge of the relevant veran-
oo . Signs suspended from the front of verandas or : h . 4 . )
If a building line encroachment agreement | baiconies paraliel 1o the street line. da or balcony so as fo form a visual unify with the veranda or balcony and nof fo inferfere with any windows

behind the sign.
was undertaken for a certain structure, all , . - - . -
signs aftached to such a structure shall be Signs suspended below fhe roof of a veranda ®  Signs shall be aimed at pedestrians and shall therefore be fixed at right angles to the street line.

. . or balcony (under awning signs). ® No sign shall project beyond the extremities of any structure to which it is attached.
considered to form part of the structure which o T T S e e e TS o T —
- . Signs placed on top of the roof of a veranda. igns on adjacent buildings shall be aligned with each other in order fo form a straight line.
encroaches a bUI|d|I’\g line and the same ans B P ® Signs shall be set parallel to the end of the veranda that faces the street or as near thereto as the configuration of

conditions of agreement will have to be ad- . ;he verr?nﬁjo r?of wil pdegnn. o extemitos of o oo oo f )
hered TO fOl' bOTh STrUCfUre Ond Signs. ré%?sgfjﬂcer.no excee eyon: e exiremities Of The veranaa roor Nor project peyon e rear of any veranaa

® A sign shall not cover any window or obstruct the view from any such window.

Signs affixed to or painfed on a pillar, column ® All signs shall be painted on or affixed flat onto the supporting column, pillar or post.

or post supporting a veranda, balcony or a | ® No sign affixed flat onfo a supporting column, pillar or post shall extend beyond any of the extremities of such a
roof structure without walls. c?lumrr]w, pi%lcr ?r post. Signs affixed flat onto non-rectangular supporting structures shall be curved fo fit the form
of such a structure.

® No such sign shall project more than 50 mm from the surface to which it is affixed.

Signs painted or printed on the fabric of a ¢ No specific condifions

canopy or blind.
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(iv) Number

The following maximum number of the various varie-
fies of Class 2(g)-signs shall not be exceeded (see
adjacent table):

The use of Veranda, Balcony and Under Awning
Signs should lbe considered against the possibility of
using other Class 2(g)-sign types fulfiling the same
function of indicating the name or nature of an en-
ferprise or service. Class 2(g)-signs to be used for this
purpose consist of the following:
o Class 2(c) ~ Wall Signs
o Class 2(d) ~ Signs & Murals Painfed on Walls &
Roofs
o Class 2(f) ~ Projecting Signs
o Class 2(g) ~ Veranda, Balcony & Under Awning
Signs
o Class 2(h) ~ Window Signs

As a general rule the total number of signs in a com-
bination of the above-mentioned Class 2-signs al-
lowed per enterprise facade shall be as follows:

MAX NUMBER OF

AREAORCoNS RELEVANT SIGNS

Max control (urban, rural, natural) 2
Partial control (urban) 3
Minimum control (urban) 3

The limitations placed on the numbers of each of
the above-mentioned sign classes individually
should also be taken in consideration when making
the selection from the above-mentioned Class 2(Q)-
signs.
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SIGN VARIATION

Signs affixed flat onfo or painted on:
® A parapet wall of a veranda or balcony.

® The fascia of a veranda or a beam over veranda
columns.

® The fascia of a roof structure without walls.

MAXIMUM NUMBER OF SIGNS

® One sign per enterprise facade.

® For an enterprise with a facade exceeding 20 m in length more than one sign may be allowed
spaced at a minimum of 6,0 m infervals and with a tofal sign length (horizontal dim.) of 4,0 m
per entferprise fagade.

Type of sign: Class 2(g)~ Verandaq, Balcony & Under Awning Signs

Signs suspended from the front of verandas or bal-

® One sign per enterprise facade.

conies parallel to the street line. ® Two signs per enterprise facade when a visual balance is required in accordance with one or
more of the main design elements of a building.

Signs suspended below the roof of a veranda or

® One sign per enterprise facade.

balcony (under awning signs). ® For an enterprise with a fagade exceeding 20 m in length more than one sign may be allowed
spaced at a minimum of 6,0 m intervals.
Signs placed on fop of the roof of a veranda. ® One sign per enterprise facade.

supporting a veranda, balcony or a roof structure

Signs affixed to or painted on a pillar, column or post ®  One sign per pillar, post or column
without walls. ® Two signs per enferprise facade.

® One sign per canopy or blind.
gllgng painted or printed on the fabric of a canopy or ® One sign per enterprise facade.
ind.

® Two signs per enterprise fagcade when a visual balance is required in accordance with one or
more of the main design elements of a building.

(v) Duration

As long as the enterprise indicated by the relevant
sign is in operation.

(vi) Colour

No specific conditions.

(vil) llumination and Animation

No animated or illuminated sign or a sign designed
to reflect light and which contains the colours red,

green or amber shall be displayed within 25m of any
intersection.
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RELEVANT

TYPE OF ILLUMINATION / ANIMATION

AREA OF iqi
o External Internal Digtal / Other
CONTROL o - Electronic N
lllumination | lllumination signs Animation
Maximum Allowed Not Not Not
allowed allowed allowed
Partial Allowed Allowed Not Not
allowed allowed
Minimum Allowed Allowed Allowed Allowed

See also general condition with regard to restricted

areas on street corners under 5.1.5 (C) (v).
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D. SAFETY

General safety conditions listed under section 5.1.2
apply.

E. DESIGN AND CONSTRUCTION

() Contents

Limited to locality-bound messages.
(i) Aesthetics

Any sign in this class shall complement the architec-
ture and visual appearance of the building to which
it is affixed and shall, in the opinion of the controlling
authority, not dominate or impact negatively on
such building or any of its main design features.

Sign supports of signs placed on top of the roof of a
veranda shall be as unobtrusive as possible.

Signs and advertisements painted or prinfed on the
fabric of a canopy or blind shall, in the opinion of
the controling authority, form an integral part of
such a canopy or blind without dominating the can-
opy structure or blind.

Signs affixed fo a pillar, column or post supporting a
veranda, balcony or a roof structure without walls
shall be daffixed flat onto such supporting structures
and shall harmonise with and attain the shape of
these structures.

Veranda, Balcony and Under Awning Signs on histori-
cal buildings used or partly used for commercial,
office, industrial or entertainment purposes or for
larger accommodation facilities shall conform to the
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architectural style of the relevant buildings and to
sign stvle and practices of that specific historical

period.

(i) General

General design and consfruction conditions listed
under 5.1.3 apply.

F. MAINTENANCE

General maintfenance conditions lisfed in section
5.1.4 apply.

G. RELATED SIGN TYPES
For signs affixed to pillars, columns or posts suppor-

ing roof structures covering fuel pumps at filling sta-
tions see Class 5(a) ~ Service Facility Signs.
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Type of sign: Class 2(h)~ Window Signs

A. DESCRIPTION:

This class consists of signs which are permanently
painted on or attached to the window-glass of a
building used for commercial, enterfainment, office
or industrial purposes, or any other permanent sign
which is displayed within two metres of any window
or other external opening through which it can e
seen from outside such a building.

B. APPROPRIATE OPPORTUNITY:
(i) Application:
Window Signs shall be limited to:

e The ground-floor window-glass or window dis-
play areas of buildings used for commercidl,
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office, enterfainment, industrial purposes or for

larger accommodation facilities.

e Locdlity-bound signs and shall be aimed solely
at advertising the name and nature of the en-
terprise behind the window or at products and
services provided by such an enterprise.

() Areas of Control
Window signs are permitted:

e In uban areas of moximum, partial and
minimum control

e At places of economic activity in natural and
rural areas of maximum control,

(iiy Consent Requirements

All static Window Signs shall be subject to deemed
consent.

All animated Window Signs with the inclusion of elec-
fronic signs shall require specific consent.

(iv) Environmental Management Requirements
All electronic Window Signs larger than 1m? shall be

subjected extensively 1o an Outdoor Advertising Po-
tential Assessment (OAPA).

Such a OAPA shall:

e Mainly address traffic safety considerations, but
will also cover possible visual and social im-
pacts.
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o Take info consideratfion the cumulative impact
of electronic Window Signs together with other
outdoor advertisements and signs and espe-
cially those with a higher impact.

C. PERFORMANCE STANDARDS
()  Size and Helght

The total area of all permanent signs painted on or
attached to the windows of a specific enterprise
shall not exceed the following:

(i) Position and Location

TOTAL SIGN AREA
Maximum
Area of Control Percentage of
Window Face
All relevant areas of maximum control 15%
Urban areas of partial control 25%
Urban areas of minimum control 50%

Signs in this class shall not be allowed above ground-
floor level.

(iiiy Number

No limitations on the number of signs as long as the
total maximum size per window face is not exceed-
ed.

(iv) Duration

As long as enterprise indicated by sign is in_opera-
tion.
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(v) Colour

Colours shall, in the opinion of the controlling authori-
ty, be in harmony with the rest of the building and
the general streetscape in urban areas of maximum
control.

No specific conditions in other areas of control.

(Vi) lllumination and Animation

TYPE OF ILLUMINATION /

AREA OF ANIMATION
COITROL External Internal Digital / o
lllumina- lllumina- Electronic ) .
. : : Animation
fion fion signs
Maximum Allowed Not Not Not
allowed allowed allowed
Partial Allowed Allowed Not Allowed
allowed
Minimum Allowed Allowed Allowed Allowed

No electronic signs shall be dimed at passing motor-
ists, while all electronic signs larger than 1m? shall be
subjected extensively to a an OAPA.

lllumination shall comply with section 5.1.6 of this
document,

D. SAFETY

General safety conditions listed under section 5.1.2
apply.
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E. DESIGN AND CONSTRUCTION
(i) Contents

Shall be limited to locality-bound messages and
shall be adimed solely at advertising the name and
nafure of the enterprise behind the window or at
products and services provided by such an enter-
prise.

(i)  Aesthetics

The colour and design of Window Signs shall, in the
opinion of the controlling authority, be in harmony
with the rest of the building and the general
streetscape in urban areas of maximum control.

Window Signs on historical buildings used or partly
used for commercial, office, industrial or entertain-
ment purposes or for larger accommodation facili-
fies shall conform to the architectural style of the
relevant buildings and to sign style and practices of
that specific historical period.

(i) General

General design and constfruction conditions listed
under 5.1.3 apply.

F.  MAINTENANCE

General maintenance conditions listed in section
5.1.4 apply.

G. RELATED SIGN TYPES

For temporary window signs see Class 7(h) ~ Tempo-
rary Window Signs.

GUIDELINE SHEETS
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Type of sign: Class 2(i)~ Advertisments on Towers, Bridges and Pylons

A. DESCRIPTION

This class consists of signs affixed to or painted on
towers and bridges not used primarily for advertising
purposes. Included here are signs on cellular tele-
phone base station towers, water towers, radio tow-
ers, silos, pylons and similar structures.

B. APPROPRIATE OPPORTUNITY
() Application
Signs on bridges shall be limited to bridges spanning

roadways with a speed limit of not more than 70 km
per hour.

Painted signs and murals shall be limited to water
towers and silos.
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No signs in this class shall be aftached to bridges
that also contain formal road fraffic signage.

(i) Areas of Control

Aadvertisements on Towers, Bridges and Pylons will be
adllowed in all areas of control except natural areas
of maximum control.

(liy Consent Requirements

Will be subjected to specific consent in all relevant
areas of control.

(iv) Environmental Management Requirements

All signs in this class will be covered extensively by an
Outdoor Advertising Potential Assessment (OAPA).

An Outdoor Advertising OAPA shall:

e Address visual, social and traffic safety consider-
ations.

e Take into consideration the cumulative impact
of Aadvertisements on Towers, Bridges and Py-
lons together with other outdoor advertisements
and signs and especially those with a higher
impact.

C. PERFORMANCE STANDARDS
() Size and Height
Signs attached to towers, bridges and pylons: The

maximum aggregate sign area per tfower, bridge or
pylon shall not exceed 40 m?.

GUIDELINE SHEETS

Muradls painted onto water towers or silos and signs
serving as landmarks: The size of a mural or sign shall
be determined by the relevant controlling authority
in accordance with the preferences of local com-
munities and by means of an OAPA.

() Position and Location

No sign in this class with a size of more than 40m?
shall be erected within a radius of:

e 2.5 km from any other class 2(i)-sign with a size
of more than 40m? or any other Gantry or
Large Billboard (class 1 (a) & (b)).

e 300 m from the centre of an intersection on an
arterial road or any road with overhead fraffic
signals

¢ 100 m from the centre of an intersection on any
lower order road without overhead traffic sig-
nals.

e 300 m of any building, structure or site of histori-
cal, heritage, architectural, cultural, religious or
educational value.

No sign in this class with a size between 19m? - 40m?
shall be erected within a radius of:

e 750m of any other Class 2(i)-sign between 19m?
- 40m? or any other Medium Billboard (class 1
(c)). Large Billboard (class 1 (b)) or Ganfry Bill-
board (class 1 (Q)).

e 125 m from the centre of an intersection on an
arterial road
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Type of sign: Class 2(i) ~ Advertisments on Towers, Bridges and Pylons

e 65 m from the centre of an intersection on any
lower order road.

e 150 m of any building, structure or site of histori-

a minimum period of 5 years.

The advertising contents of an approved sign shall
not be changed without further approval based on

cal, heritage, architectural, cultural, religious or
educational value.

No sign in this class with a size between 9m?18m?
shall be erected within a radius of:

e 300 m of any other Class 2(i)-sign between 9m?-
18m? and any other Small, Medium, Large, or
Ganfry Billboard. (Classes 1(q) - 1(d))

¢ 100m from the centre of an intersection on an
arterial road.

e 50 m from the centre of an intersection on any
lower order road.

e 125 m of any building, structure or site of histori-
cal, heritage, architectural, cultural, religious or
educational value.

(i) Number

A maximum of only 2 signs per tower, bridge or py-
lon shall be permitted.

(iv) Duration
Signs on fowers and silos serving as landmarks:

The duration of the display period shall be deter-
mined by an OAPA.

In order to create a sense of permanence the ad-
vertising contents of such signs shall be displayed for
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a revised OAPA or a review assessment,
Signs on bridges:
Shall be displayed for a maximum petiod of 1 year

only in order to leave an option for traffic sign display
on bridges should such a need arise.

Signs on pylons and towers not serving as landmarks:

Approval for display shall not be granted for an in-
definite period. The relevant controlling authority
shall af its discretion grant approval for a limited peri-
od only which shall not exceed a maximum period
of 5 years. Such an approval may include a renewal
option for an equivalent period of fime after the
original display period has elapsed. Before such op-
fion can be exercised it will first have 1o be subject-
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ed to a revised OAPA or review assessment which
shall fake all changed circumstances into consider-
ation.

(v) Colour
See Aesthetics.
(vi) llumination and Animation

External illumination will be allowed in all relevant
areas of control,

Intfernal illumination will be limited to urban areas of
partial and minimum control.

No animation of any nature shall be allowed in any
relevant area of control.

D. SAFETY

General safety conditions 5.1.2 apply.
E. DESIGN AND CONSTRUCTION

(i) Contents

No specific conditions

(i) Aesthetics

Class 2(i)-signs and advertisements shall enhance
the local character or sense of place.

Signs on higher and larger towers and silos may fea-
ture as prominent landmarks.

All advertisements and signs in this class shall have a
permanent appearance.

101




GUIDELINE SHEET  Type of sign: Class 2(i) Advertisments on Towers, Bridges and Pylons

In rural areas and urban areas of maximum control

Class 2(i)-signs and advertisements shall harmonise
with the environment in terms of colour. No bright
colours shall therefore be allowed, but only subdued
or matt colours. In such cases the exact colours will
be determined by means of an OAPA.

In urban areas of partial and minimum control
brighter colours may be allowed in accordance with
the preferences of local communities.

The design of any sign in this class must consider the
architectural design features of the lridge, mast or
pylon and rather enhance than interfere with the
basic design features of the host structure.

No sign shall extend beyond any of the extremities
of a bridge, tower or pylon.

No sign shall be affixed to any structural column of
bridge.

Signs shall not project more than 300 mm from the
main wall of a tower, pylon or bridge structure.

(i) General

Any sign permitted by this class shall be affixed to
the tower, pylon or bridge in @ manner which has
been designed, aftached and secured 1o the satis-
faction of the local authority.

Every pylon or fower used for advertising shall be
independently supported and, for this purpose,
properly secured to an adeqguate foundation in the
ground and entirely self-supporting without the aid of
guys, stays, brackets or other restraining devices.
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General design and constfruction conditions listed
under section 5.1.3 apply.

F. MAINTENANCE

General maintenance conditions listed under sec-
tion 5.1.4 apply.

G. RELATED SIGN TYPES

For signs painted on structures not included in this
class see:

o Class 2(d) ~ Signs & Murals Painted on Walls &
Roofs

e Class 2(g) ~ Veranda, Balcony and Under Awn-
ing Signs

H. OTHER CONSIDERATIONS

Signs displayed on bridges shall require written per-
mission from the relevant roads authority.
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